Main movements in the Consumer Price Index -3rd Quarter 2003
The Consumer Price Index (C.P.I.) which stood at 106.9 in June registered an increase of +1.0 point (or 0.9%) over the third quarter of 2003 to reach 107.9 in September 2003 (Table 1 ). The main contributors to this change were increases in the price of fruits (+0.2 point), some other food products (+0.1 point), cigarettes (+0.1 point), services for maintenance and repair of dwellings (+0.1 point), domestic services (+0.1 point), telephone services (+0.2 point), and other goods and services (+0.4 point) coupled with price decreases of motor cars (-0.2 point) as shown in Table 2 .
2.
Changes in sub-indices by division of consumption expenditure Table 3 shows the evolution of the indices (sub-indices) for the twelve divisions of consumption expenditure during the third quarter of 2003.
The sub-index for "Food and non-alcoholic beverages" increased by 1.1%. This was mainly attributable to increases in price indices of fruits (13.6%), trader's rice (2.9%), fish (1.3%), fresh vegetables (0.8%), beef (2.2%) and frozen mutton (3.7%) together with price decreases of eggs (8.7%) and chicken (1.1%).
The sub-index for "Alcoholic beverages and tobacco" went up by 0.5%. This was mainly due to price increases of cigarettes (4.4%) as from 10 June 2003, higher prices of wine (1.7%) as well as price decreases of whisky (5.3%).
The "Clothing and footwear" sub-index recorded an increase of 0.4% following price increases of footwear (0.8%), ready made clothing (0.2%) and higher tailoring charges (1.5%).
The sub-index for "Housing, water, electricity, gas and other fuels" rose by 1.4%. This was mainly attributable to higher charges for maintenance and repair of dwellings (14.6%), and increases in waste water tax (15.9%) as from 1 August 2003.
The sub-index for "Furnishings, household equipment and routine household maintenance" went up by 1.3% as the combined result of higher charges for domestic services (5.9%), price increases of household appliances (3.1%) and price decreases of some tools and equipment for house and garden (8.6%).
A rise of 1.6% was observed in the sub-index for "Health" due to higher prices of some medicinal products (2.4%) and higher clinic charges (2.5%).
The "Transport" sub-index declined by 1.1%, being the net effect of price decreases of motor cars (5.2%) and price increases of air tickets (2.0%).
The sub-index for "Communication" increased by 6.1% due to price increases of mobile phones (6.9%) and higher rates for telephone services (11.8%) as from 15 September 2003. It is to be noted that the increase for telephone services was the result of higher charges for telephone rental and local calls, and lower rates for international calls.
The sub-index for "Recreation and culture" went up by 0.7% mainly because of higher prices of cinema tickets (12.8%).
An increase of 1.3% was registered in the "Education" sub-index mainly due to higher fees for tertiary education (8.1%).
The sub-index for "Restaurants and hotels" went up by 0.3% reflecting higher prices in bars and restaurants (0.1%) and higher rent of bungalows (2.3%).
The sub-index for "Miscellaneous goods and services" increased by 2.6%. This was mainly due to increases in charges for some services (25.0%) such as driving test and in prices of some goods for personal care and hygiene (0.7%).
Rate of inflation
The (Table 4) . On the basis of trends in previous years, it is expected that the inflation rate for calendar year 2003 will be around 4%. 
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